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Financial needs:
- Investment pitches with convincing 

statistics
- Reach a certain customer threshold

"We need 100 bookings."

Abilities to:
- Attract customers
- Retain customers
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Marketing needs:
- Increase the brand awareness
- Pick the right entry market to start 

building reputation
- Establish a unique market position 

among the competitors

“Get closer than ever to your customers. So close that you tell them what they 
need well before they realize it themselves.” - Steve Jobs

Gartner, an American technological research and consulting firm, 2018:
• more than two-thirds of companies compete primarily on the basis of customer experience 

compared with the 36% in 2010!
• Popular channels: multiple channels, through forms on their website, live chat, social media 

and more.



Context
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• Online travel agencies (OTAs) 
becoming central to the consumer 
experience

• Travelers now seek unique, tailor-
made trips that offer deep immersion 
into the destination's culture

• Trend on moving towards 
digitalization
o Having strong online presence is 

becoming critical
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AudienceAudience MBA Students

• Average spend of more 
than $21,000 over the 

two-year span

• Student Group trips 
large as 200 people

o ($4000/ per person)
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MBA Students

• Diverse backgrounds --> travel to different places around the world

 Traveling

• Average Age of 27-32 years, with 4.3 year of working experience and 
senior-level professionals --> likely to travel

International



Recommendation – Student Ambassadors
Profile: MBAs involved in different organizations, 
excellent communication and social media skills, 
active on campus with lots of connections

Goals: Deliver brand information + provide 
customer feedbacks

Tasks:
• Face-to-face: Student org talks, tabling

• Physical: Flyers on dorms, dining areas, etc.

• Social media: student-focused marketing, ads 
reposts, Q&A drop boxes with immediate 
feedbacks, video testimonials
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Why is it effective?

Recruitment: With 70-80% of 
college students employed while 
pursuing their education, there's 
an abundant pool of interested 

representatives available. These 
students are also potential 

employees in the future.

Trust: Over 90% of consumers 
express a preference for 

personal recommendations 
over direct advertising.

Engagement: Following a talk 
with a brand ambassador, 42% 

of consumers conducted 
product research, 28% made a 

purchase, and 26% shared 
their experience with friends 

and family.
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College Marketing Group, 17 Feb. 2023:

College Marketing Group. “Maximize Your ROI with Campus Brand Ambassadors.” LinkedIn, 17 Feb. 2023, www.linkedin.com/pulse/ma ximize-your-roi-campus-brand-
ambassadors-collegemarketinggroup/.



Past successes
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- Free samplings
- Fraternity parties 

and big college 
games

- Downloading the 
app to enter the 
party

- Mass social media 
posting

- Games on booth
- Testing samples

- Marketing during 
move-in weeks



Address the Obstacles
The ambassador program is too costly.

- Ambassadors are typically paid $10 to 
$20 an hour and spend 2 to 3 hours per 
week after training, but each of them can 
bring your business $6.50 for every $1 
spent on average, based off the data 
collected by College Marketing Group in 
2023.

It's hard to pick the right universities.

- Ranked Full-MBA programs nearby, such 
as WashU Olin, Chicago Booth, 
Northwestern Kellogg, are the good ones to 
start.
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College Marketing Group. “Maximize Your ROI with Campus Brand Ambassadors.” LinkedIn, 17 Feb. 2023, www.linkedin.com/pulse/ma ximize-your-roi-campus-brand-
ambassadors-collegemarketinggroup/.
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Recruiting Strategy Table at Target 
Programs

Handshake Post + 
Messages

Local Top MBA 
Programs
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Recruit five ambassadors per month

Each ambassador draws two new users each month

210+ users acquired after six months

40,000+ full-time 
MBA students in 

the US

100s of MBA 
programs

Project Projection

Poets and Quants, 2022
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